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Introduction to Push Notifications
Master the Art of Engaging Users with Push Notifications

DEFINITION

Push notifications are messages sent from an app to a user's device, even when the app is not open. They help keep users
informed and engaged with timely updates.

KEY CONCEPTS

Types of Notifications

There are two main types: local notifications generated by the
app and remote notifications sent from a server.

User Permissions

Users must grant permission for apps to send push notifications,
which can affect engagement rates.

Personalization

Personalized notifications based on user behavior can
significantly increase engagement and retention.

Timing and Frequency

The timing and frequency of notifications are crucial; too many can
annoy users, while too few can be ineffective.

Analytics and Metrics

Tracking metrics such as open rates and engagement helps
refine notification strategies for better results.

EXAMPLES

→ A weather app sends a notification
about a severe storm warning.
→ A shopping app alerts users about a
flash sale happening now.
→ A social media app notifies users when
someone likes their post.

MEMORY TIPS

★ Think of 'push' as 'pushing' information
to users, even when they're not looking.
★ Remember 'P.U.S.H.' - Permission, User
engagement, Strategy, and History.
★ Visualize a bell ringing to remind users
of new updates.

COMMON MISTAKES

✗ Sending too many notifications,
leading to user annoyance.
✗ Failing to personalize messages,
making them less relevant.
✗ Not tracking analytics, missing
opportunities for improvement.

QUICK RECAP

Push notifications are essential tools for user engagement in mobile apps. Understanding their types, user permissions, and the
importance of timing can enhance effectiveness. Always analyze user response to optimize future notifications.
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