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Introduction to A/B Testing
Unlock insights with A/B Testing for data-driven decisions.

DEFINITION

A/B testing is a method to compare two versions of something to see which performs better. It helps in making informed
decisions based on data.

KEY CONCEPTS

Control Group

The group that receives the original version of the product or
service.

Test Group

The group that receives the modified version to evaluate its
performance.

Hypothesis

A prediction about how changes will affect user behavior,
guiding the test.

Statistical Significance

A measure that indicates whether the results are likely due to
chance or the changes made.

Conversion Rate

The percentage of users who take a desired action, crucial for
measuring success.

EXAMPLES

→ Testing two email subject lines to see
which gets more opens.
→ Comparing two website layouts to
determine which leads to more
purchases.
→ Evaluating two app features to find out
which one users prefer.

MEMORY TIPS

★ Remember A/B as 'A' for original and 'B'
for better.
★ Think of 'Control' as keeping things the
same and 'Test' as trying something new.
★ Use the acronym HSC for Hypothesis,
Statistical significance, and Conversion
rate.

COMMON MISTAKES

✗ Not having a clear hypothesis before
starting the test.
✗ Running tests for too short a period to
gather meaningful data.
✗ Failing to ensure that sample sizes are
large enough for reliable results.

QUICK RECAP

A/B testing is a powerful tool for comparing two versions of a product to optimize performance. By understanding key concepts
like control groups and statistical significance, you can make data-driven decisions effectively.
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