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Introduction to Marketing Automation
Streamline Your Marketing with Automation Tools!

DEFINITION

Marketing automation uses software to automate repetitive marketing tasks, improving efficiency and effectiveness. It
helps businesses manage campaigns and customer interactions seamlessly.

KEY CONCEPTS

Lead Scoring

A method to rank prospects based on their engagement and
likelihood to convert.

Email Campaigns

Automated emails sent to targeted audiences based on their
behavior or preferences.

Customer Segmentation

Dividing a customer base into groups for personalized marketing
strategies.

Analytics and Reporting

Tools that track and analyze campaign performance to inform
future strategies.

Drip Campaigns

A series of automated emails sent over time to nurture leads.

EXAMPLES

→ Sending welcome emails to new
subscribers automatically.
→ Targeting specific customer groups
with personalized offers.
→ Tracking user interactions to adjust
marketing strategies.

MEMORY TIPS

★ Remember 'LEAD' for Lead Scoring:
Listen, Engage, Assess, Decide.
★ Think 'E-C-S' for Email Campaigns,
Customer Segmentation, and Analytics.
★ Visualize a 'drip' for Drip Campaigns:
steady, consistent engagement.

COMMON MISTAKES

✗ Neglecting to segment audiences
effectively.
✗ Over-automating and losing personal
touch.
✗ Failing to analyze campaign results for
improvements.

QUICK RECAP

Marketing automation enhances efficiency by automating repetitive tasks and personalizing customer interactions. Key concepts
include lead scoring, email campaigns, and analytics, which help optimize marketing efforts.
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