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Brand positioning
Effective brand positioning sets you apart in a crowded market.

DEFINITION

Brand positioning is how a brand differentiates itself in the minds of consumers. It defines the unique value and image a
brand offers compared to competitors.

KEY CONCEPTS

Target Audience

Identifying and understanding the specific group of consumers
you want to reach.

Value Proposition

The unique benefits and value that a brand promises to deliver to
its customers.

Competitive Analysis

Evaluating competitors to understand their strengths and
weaknesses relative to your brand.

Brand Messaging

The language and tone used to communicate the brand's values
and benefits to the audience.

Emotional Connection

Creating a bond with consumers through storytelling and
relatable brand experiences.

EXAMPLES

→ Nike positions itself as a brand for
athletes with the slogan 'Just Do It.'
→ Apple emphasizes innovation and
simplicity in its brand positioning.
→ Coca-Cola focuses on happiness and
sharing in its marketing campaigns.

MEMORY TIPS

★ Think 'T-V-C' for Target, Value, and
Competition.
★ Use the acronym 'B-M-E' to remember
Brand Messaging and Emotional
connection.
★ Visualize a pyramid for positioning:
Target at the top, Value and Messaging
below.

COMMON MISTAKES

✗ Failing to clearly define the target
audience.
✗ Overlapping value propositions with
competitors.
✗ Neglecting to adapt brand messaging
over time.

QUICK RECAP

Brand positioning is crucial for distinguishing your brand in the marketplace. It involves understanding your target audience,
defining your unique value, and crafting effective messaging to connect emotionally with consumers.

Brand positioning — One Page Summary Generated 09 Sep 2026


