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Landing page MVP
Validate your startup idea with a simple landing page MVP.

DEFINITION

A landing page MVP is a basic website designed to test interest in a product or service before full development. It helps
entrepreneurs gauge potential demand and gather user feedback.

KEY CONCEPTS

Target Audience

Identify who your potential customers are to tailor your message
effectively.

Value Proposition

Clearly communicate the unique benefits of your product to attract
interest.

Call to Action (CTA)

Encourage visitors to take a specific action, like signing up or
requesting more info.

A/B Testing

Test different versions of your landing page to see which performs
better.

Analytics Tracking

Use tools to monitor visitor behavior and conversion rates for
data-driven decisions.

EXAMPLES

→ A landing page offering early access to
a new app with an email signup.
→ A website showcasing a product
concept with a survey for feedback.
→ An online form to gauge interest in a
subscription service.

MEMORY TIPS

★ Remember 'TVC' for Target, Value, Call
to Action.
★ Think of 'A/B' as 'Always Better' for
testing variations.
★ Use 'Analytics = Action' to recall the
importance of tracking data.

COMMON MISTAKES

✗ Not clearly defining the target
audience.
✗ Overloading the page with too much
information.
✗ Failing to include a strong call to
action.

QUICK RECAP

A landing page MVP helps validate your startup idea by testing interest and gathering feedback. Focus on your target audience,
value proposition, and effective calls to action to maximize impact.
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