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Overview
Crafting Your Creative Identity: Stand Out in the Market

DEFINITION

A portfolio showcases your work and skills, while personal marketing promotes you to potential clients. Together, they help
establish your brand as a creative entrepreneur.

KEY CONCEPTS

Portfolio Essentials

Include your best work that reflects your skills and style. Tailor it
to your target audience.

Personal Branding

Create a consistent image and message across all platforms to
attract your ideal clients.

Networking Strategies

Build relationships with other creatives and potential clients
through social media and events.

Online Presence

Utilize websites and social media to showcase your work and
engage with your audience.

Client Communication

Maintain clear and professional communication with clients to
build trust and ensure satisfaction.

EXAMPLES

→ Creating a visually appealing website
to display your design projects.
→ Using Instagram to share behind-the-
scenes content and connect with
followers.
→ Attending local art fairs to network and
promote your freelance services.

MEMORY TIPS

★ Think 'PBC' - Portfolio, Branding,
Communication for key focus areas.
★ Visualize your brand as a unique
fingerprint that sets you apart.
★ Remember 'NICE' - Networking,
Identity, Communication, Engagement for
personal marketing.

COMMON MISTAKES

✗ Neglecting to update the portfolio with
recent work.
✗ Being inconsistent in branding across
different platforms.
✗ Failing to follow up with potential
clients after initial contact.

QUICK RECAP

A strong portfolio and effective personal marketing are crucial for creative entrepreneurs. Focus on showcasing your best work,
maintaining a consistent brand, and building relationships to thrive in freelancing.
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