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Overview
Packaging Shapes Brand Identity and Consumer Experience

DEFINITION

Packaging and environmental branding involve creating visual elements that represent a brand. This includes product
packaging and the overall atmosphere of physical spaces.

KEY CONCEPTS

Brand Recognition

Effective packaging helps consumers easily identify and
remember a brand among competitors.

Sustainability

Using eco-friendly materials in packaging can enhance brand
image and appeal to environmentally conscious consumers.

Visual Consistency

Maintaining a uniform design across all packaging and branding
elements strengthens brand identity.

Emotional Connection

Packaging can evoke emotions and create a bond between the
consumer and the brand.

User Experience

Thoughtful packaging design improves usability and enhances
the overall consumer experience.

EXAMPLES

→ Apple's sleek product packaging
emphasizes simplicity and innovation.
→ Coca-Cola's iconic red and white colors
create instant brand recognition.
→ IKEA uses minimalist design in
packaging to reflect its modern brand
ethos.

MEMORY TIPS

★ Remember 'PEACE': Packaging,
Emotion, Aesthetics, Consistency,
Environment.
★ Think of brands like people; their
packaging is their outfit.
★ Associate eco-friendly packaging with a
green leaf symbol for sustainability.

COMMON MISTAKES

✗ Neglecting to consider the target
audience when designing packaging.
✗ Overcomplicating designs, which can
confuse consumers.
✗ Ignoring sustainability trends, leading
to negative brand perception.

QUICK RECAP

Packaging and environmental branding are crucial for establishing brand identity and consumer loyalty. Focus on consistency,
emotional connection, and sustainability to create effective packaging strategies.
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